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PERSONAL INCOME 


Personal Income seasonally adjusted, at annual rates, in June 1958 was 
$352.0 billion—up $2.1 billion from May—only a shade below the high PERSONAL INCOME 
of $352.4 billion of September 1957 and substantially above the $347.9 ‘ de 

billion average for all of 1957. 
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Consumer Disposable Income (income after taxes) is estimated at $305 
billion for the first quarter of 1958, not significantly below the all-time 
high of $308.7 billion reached during the third quarter of 1957. 


The gross average personal income per family unit in 1957 is $6,130 
according to Survey of Current Business, Dept. of Commerce. The 
average weekly wage for manufacturing industry workers at June 30, 


1958 was $83.10, compared with $54.15 at year end 1948—only 10 
years ago. 


Though employment in some areas has fallen off, there are 15 million 
more jobs than in 1939—and there will be 22 million more in 1975 
than today. In overall figures, employment in June 1958 was 65 million, 


an increase of 4 million since 1952. aad 


A man who starts doing odd jobs at 15 and who retires when he is 65 has 
worked for 50 years. If his average annual income is $5,000 he has 
earned $250,000—a quarter of a million dollars. 


The consumer is big business. Surveys show that out of a $250,000 
lifetime income, he will spend $58,000 for shelter, $48,000 for food, a at 


$36,000 for taxes, $26,000 for contributions, gifts, books and dues, Ss 
$24,000 for auto maintenance, $16,000 for insurance, $12,000 for cloth- , 


ing, $12,000 for recreation, $12,000 for personal expenses, and $6,000 
for medical care. Pee 


CONSUMER SPENDING | ott dot bb 


Total consumer spending the second quarter of 1958 is reported at the 
annual rate of $288.3 billion, up $2.1 billion from the first quarter. 


The consumer price index in June registered 123.7% of the 1947-49 
base—up from 123.6% in May. 


Total outlays for personal consumption in the second quarter of 1958 


: 
are listed at $288.3 billion, on the basis of the seasonally adjusted er rere 


annual rate, compared with $219.8 billion in 1952. 
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CONSUMER CREDIT 
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U. S. production doubles every 20 years, bringing many new products 
and requiring the services of millions of additional people to make, sell 
and distribute products. 


While the cost of bread has more than tripled in the past 20 years, the 


cost of financing the purchase of an automobile and other durable goods 
is substantially the same, or lower. 


U. S. population has doubled in the last 50 years. To meet the require- 
ments of our increasing population, we need billions of dollars worth 
of schools, highways, homes, and durable equipment. Meeting these 
needs will create new job opportunities. 
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CONSUMER CREDIT 


Total consumer credit outstanding in July 1958 is estimated to be $43.0 
billion. This includes $9.9 billion of non-instalment credit (single pay- 
ment loans, charge accounts, service credit). 


Non-instalment credit, seasonally unadjusted, fell $175 million in July 
to an estimated $9.9 billion. Most of this decline was accounted for 
by a drop of $114 million in single payment loans. Total consumér 
credit, seasonally adjusted, declined $22 million to $43.0 billion. 


Total personal instalment cash loans outstanding July 31, 1958 increased 
$70 million (0.9%) to an estimated $8.3 billion. Volume extended 
during the month amounted to an estimated $1.1 billion—off $6 million 
(0.5%) from June 1958. Estimated repayments during July 1958 
amounted to $1.0 billion—up $7 million (0.7%) from previous month. 


Consumer finance company outstandings at July 31, 1958 were esti- 
mated at $3.3 billion—up $9 million (0.3%) from the previous month. 
Estimated volume extended by consumer finance companies during 
July 1958 amounted to $417 million—an increase of $4 million (1.0%) 
over the previous month. Estimated repayments—$408 million—up $1 
million (0.3%) from June 1958. 


Total outstandings resulting from loans made under effective small loan 
laws at July 31, 1958 were estimated at $2.8 billion—up $8 million 
(0.3%) from June 1958. Estimated volume extended under effective 
state small loan laws during July 1958 was $351 million—off $1 million 
(0.3% ) from the previous month. Repayments estimated at $343 mil- 
lion were off $1 million (0.3%) from June. 


Delinquency experiences as of July 31, 1958, as reported by the Instal- 
ment Credit Commission, ABA, indicate that the consumer is meeting 
his obligations as they fall due. Personal Loans, Home Appliance Loans, 
FHA Title 1 Loans and Property Improvement Loans—Own Plan 
delinquencies remained virtually unchanged from June 30, 1958. All 


delinquency ratios were within 0.3% of comparable figures for the same 
period one year ago. 


Extensions of new instalment credit during July, 1958 amounted to 
an estimated $3.5 billion (without seasonal adjustment) while repay- 
ments for the same period were estimated at $3.4 billion indicating that 


the consumer not only continues to use instalment credit but is repaying 
his obligation right on schedule. 








Credit Life Insurance, which pays off the remaining balance of an instal- 
ment contract or other credit obligation in case of the death of the 
borrower, has risen to a total coverage exceeding $17 billion. This com- 
pares with $365 million in effect as of 1945. 


+ + + 
CREDIT AND THE CONSUMER 


Contrary to theory expressed by the uninformed, consumer credit does 
not increase during a period of business decline. During the first six 
months of 1958, when the business decline was at its peak, repayments 
(seasonally unadjusted) exceeded credit extensions by $1.1 billion. Re- 
payments (seasonally unadjusted ) were estimated at $20.3 billion for the 
first six months of 1958. Volume of credit extended for the comparable 
period was $19.2 billion. Thus, the consumer once again proves his 


ability to guide his own personal affairs without regulatory assistance 
from the outside. 


The American family saves as it uses credit. Comparing the first 
quarter of 1958 with the fourth quarter of 1957, consumer finance credit 
volume extended decreased 23.6%, but during the same period, the 
total volume of savings decreased only 4.1%. 


Individual liquid savings are at highest level ever—over $300 billion— 
a record amount. 


Over 10 million American families used the services of more than 11,000 
consumer finance offices in the U. S. in 1957. 


Every seventh family in the United States used consumer finance in 


1957 to raise their standard of living and increase their net worth through 
budgeted purchasing. 


Loans for education are making it possible for more young people to 
attend colleges and universities. In 1930, only 12 out of every 100 high 


school graduates attended college; in 1958, the figure is 50 out of every 
100. 


The American family is trustworthy; over 95% paid their obligations 
faithfully in 1957. 


+ + + 


CONSUMER FINANCE 


Consumer finance is a demonstration of the faith of man in his fellow 
men. ‘Today, consumer finance companies loan more money on a 
single consumer signature than ever before. 


Consumer credit has raised the standard of living of the American 
family. It took 20 years to make and sell 1 million autos, but only 


3 years to make and sell the first million TV sets—the difference was 
consumer credit. 


Consumer finance companies have sought and won state legislation to 
outlaw unfair lending practices and to guarantee reasonable rates. Bor- 
rowers who deal with licensed consumer finance offices are safer. 


Americans used over $5 billion in consumer finance in 1957, pouring into 


the economy enough money to pay a year’s salary to one million work- 
men at an average annual wage rate of $5,000. 
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WHO IS THE BORROWER? 


7.1958 


Unskilled and Domestic Workers 
Office and Non-Manval Skill Workers 
Managers, Superintendents, Foremen, 
and Business for Self 
Sales Personnel 
Professional and Semi-professional 
Persons With independent Incomes 


Miscellaneous 


WHY DOES HE BORROW? 


Home Repairs, Furnishings, Fuel, and Moving 
Medical, Dental, and Hospital 
Travel and Vacation 
Auto Purchase and Expense 


Taxes and Insurance 








THE CONSUMER BALANCE SHEET 


DECEMBER 31, 1957 


ASSETS 


Current Assets: 


Currency & Bank Deposits 


Savings & Loan Assn. 
Deposits 


Insurance & Pensions 
Securities 


Individual Holdings of 
Corporate Securities 


Total Current Assets ——————————> Z 


Fixed Assets: 


Non-Farm Family Home 
RE eee 


Equity in Durable Goods 
After “Depreciation 


Total Fixed Assets 


$1,243.0 


“Depreciated 10% from 1948-1957. 


(Estimates, in billions of dollars) 


LIABILITIES 


$ 107.6 


Current Liabilities: 


Instalment Credit $ 34.1 


Non-Instalment 

I coined steed nace 10.7 
Total Current Liabilities 
Fixed Liabilities: 


Mortgage Debt 


Total Fixed Liabilities 


Net Worth of American 


Consumers $$» 


$1,243.0 


Sources: Securities and Exchange Commission, Federal Reserve Board 
Department of Commerce, National Consumer Finance Association 
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